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In class versus out of class

* The 4 Ps of learning
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Preparation
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Presence
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Participation
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Performance
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Understanding process
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Understanding value
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Understanding exchange
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Understanding feedforward
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The study guide
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Module Study Guide
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Visibility

Don't be afraid. Be focused. Be
determined. Be hopeful. Be

empowered.

- Michelle Obama

Goalcast
(https://imgur.com/gallery/ZKuETgb)
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Inclusivity

Here are what some of last year’s students said:

Jennie Bradly.

My advice for the module would be to work closely with Roger
throughout the year, asking as many questions as possible in order to
maximise your grades. No question is a stupid question and don’t be
afraid to be as creative as possible! Good Luck!

Netra Nareshkumar.

Campaign Planning was one of my more enjoyable modules due to the creativity aspect of
it. | really enjoyed working on the second assignment where we created 2 posters for a
chosen brief. Some advice | would give for future Campaign Planning students is to make|
use of the weekly 2 hour seminars as they are extremely helpful towards the assignments
and you are able to ask the teacher any questions. Also Roger told us he replied to his
emails extremely quickly, which | didn’t believe until | emailed him and he replied so fast
which was helpful especially during stressful times.

Lauren Whalley. The Campaign Planning module is great, and really helps you learn how
to think in a more creative way. My main advice for making the most of the campaign
planning module would be to use and keep on top of the workbook for both

assignments. It's a really useful way to keep organised and stop yourself from falling behind.
Once you start writing the assignments, you'll be really thankful if you've done the weekly
tasks. I'd also say just make the most of asking questions. Everyone always says it but
whenever you think of something or just need some help, email Roger. He's great at
responding quickly and is always keen to help whenever he can.
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Order

5o, every week you should do the following:

1 Each week you need to attend the seminar in which we'll be doing largely
> practical activities and in the second semester you'll also have time to
weork on your creative ideas.

2 Complete the activity in the Workbook and post it to the relevant M5
Farms submission. Mo new submissions will be looked at after week 5. In
wesk 10 you'll have cecsive some farrmative feedback (otherwise known

zs feed-forward) to help you with your first azzignment. In the second semester uss the

aCtivities as milestones to guide you on what you should be doing and by when as this will

help you in class. You'll have the opportunity to submit your ideas for poster 1in week 21

and feedback will be given in week 23. You should be regularly discussing youwr work and

your idezs with Roger in the seminars, advice hours and in Adiopia (see below]. All the
activities relate to the assessment.

3 E *})) You must attend the live seminar (check your timetable] every
s week You must email me if you are unable to attend.

4 & Whien you see this icon there will be a creative consideration which
requires you to do something. It's important to engage as these will help

you to develop useful skills.

5

Adigpia is 3 mesting place where, every Wednesday fram 10-11, you can come and chat
about anything to do with adwvertising, induding the assignment. You can also mest friends
there anytime and explore. Just paste this link https:/topia.io/adtopia-free-rofcpf73r into
your browser and get started.
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Direction

Workbook

Answer the workbook question about media strategy and bring it to the class

o be signed off. You need ta think about the media your brand used for its

campaign. Who watches, listens to, reads or views that mediz (audiences)?

What was the budget? What were the objectives? How successful was the
campaign and how was suctess mezsured?

Attend the seminar

Come to the seminar with something to say. Media strategy is ss important a5
message in many respects. Clever use of madia can maximise the use of your
budget

Creative consideration

What media do you consume? When, where and how do you consume it? Ba
spacific. Think bout when you are most likely to see and respond ta
advertising.

Assessment tip: Start with medis, if you can't find specific spend find out hew much the
media itself would cost. Can't find objectives, then look at what the campaign is trying to
achieve. Can't find succass measures, then think sbout how you might measure success. For
=xample, if it's a social media campaign laok at comments, likes, shares etc. Make sure you
compare the figures with competitors and with previous campaigns to provide 2 context.

Week 10 (week commencing 5" December)
Choosing a D&AD brief

Resilience domain 5:
Collzborztion
People wha work
togsther always get
more done.

ity

Look at the slides for week 10 on
‘})) Blackboard and listen to the MP3
This week's input relates to assessment 2:

This assignment requires you to choese ane of the DEAD briefs available in the DEAD falder
2nd creste two A2 posters based on this brief. The first poster vill cover the crestive
journey from the initial brief to the idea final creative execution and must indude reference
to one theoretical aspect of persuasion that is directly relsted. The second poster will
contain up to 12 visusl responses that may include & mixture of images and text depending
on the media being covered.

- -
DEAD brists as you'ra going ta have to fake o deriion by January = to
which ane you are going to Use for your secand zssignment. Look at how
they're composed.

Attend the seminar
b)Y Ve belacking attypes of ads, metiveians n adverting and how o el
stories.
Creative considerations
Take the campaign you've been looking at and try to work cut what kind of
& appeal it was using and how it created the 2ppeal.

Assessment tip: Be logical. The brand is what it is, but there are a million ways to sy the
s2me thing (hyperbole].

Week 11 (week commencing 12t" December)
Assessment 1 Workshop

Careers ideas

The Careers Team are
svailable right up until
Christmas. So if you
haven't been able to
job search, are getting
knocked back by
rejection lstters from
employers or still don't
know where to start
you can email them via
BALcareers@dmu.ac.uk

ar use MyGateway.

There are no slides or audio for this week.

Now is the time to ask questions to help
you da =5 well as possible.

Assessment 1~Campaign Analysis Report/CIM The Pitch
1Whatis the current state of the market?

2 What does the current advertising indicate about your chosen brands positioning and how
is this achieved?

which the same or a similar propasitian cn be made in 3 large number of
ways that remain thematically connected. The idess should be memarsble,
rapestable and versatile.

Creative consideration Ifyou allyour
Submit your workbook in class for

& farmative feedback (feedforward) a"""’"’““"tl me nergy
wihich will be given back to you in mES on the small stuff

class next week
trulylmpmant
Artend the seminar

We'll be loking st ways to
develop crestive idezs. ‘

Assessment tip: Miske sure you lock st the grading criteris for the assessment, which is in
the assessment t=b on Blackboard.

Have a great break, take time off and try to relax a little.
See you in the new year.
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Support

Careers ideas

Have you found your
dream graduate role but
you haven’t updated your
CV? Book ontoa CV
session or get your CV
checked via CV360 an
automated CV checker.
The Bal Careers Team are
available Monday to Friday
to support you, contact
them at
BALCareers@dmu.ac.uk to
get your CV checked.

DMU
your wellbeing
Resilience domain 1:

Health
https://www.dmu.ac.uk/he

althy/index.aspx

Assessment tip: Choose a brand that is well known, widely used and for which there is a lot
of information. Find out the name of the campaign, or the ads within the campaign and use
these as search terms. Campaign, The Drum, Brand Republic and Marketing Week are all
good sources of information, but there are plenty of others. If you're not sure, email me
with the link.
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https://mygateway.dmu.ac.uk/s/careers-and-employability/events
https://dmu.careercentre.me/cv360
mailto:BALCareers@dmu.ac.uk
https://www.dmu.ac.uk/healthy/index.aspx

Thank you
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