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MARK3003 Campaign Planning 2019/2020

Workbook

The purpose of this workbook is to make it clear what work you need to have undertaken
with regards to the assessment each week. This will help you plan your time.

There are & activities related to each assessment. These need to be brought to class (other
submission requirements may be identified) and signed off by the tutor.

You must get at least 7 out of the 8 activities signed off for the first assessment to receive
formative feedback to help you with the report.

You must get at least 7 out of the 8 activities signed off for the second assessment to gain
the development marks for the posters.

If you are unable to attend for any reason you must let the module tutor know by email and
submit your work within 24 hours to be signed off electronically. If you have any other
issues affecting your ability to attend class of complete the activities you must speak to the
module leader (Roger).
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The workbook helps me to understand what | need to do for the taught class
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The workbook helps me manage my time
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MARK3003 Campaign Planning 2020/2021

Module Study Guide

Hi. I'm Roger Szunders and 'm the module leader. Welcome to your final
wear and this 3 credit module that will look st advertising campaign
analysis and design.

‘ ‘ ‘ The Coyid 13 pandemic has been hard on lots of people and has massively

affected the way we live and work. This includes how we defiver our
teaching and as 3 way to help you deal with this and stay on track I've created this study
guide 25 a simple, step-by-step aid to waorking youwr way through the content and
assessment of this madule. You should look at the information, activities and tasks each
week, prior to attending your live saminar. | hope you'll find it helpful, inspirational, and
maybe even fun.

The most important thing is to ask questions (roger saunders@drmu.ac uk] if you're unsure,
=nxious or just want 3 little exara help. Questions help us, 25 lecturers, make sure that
you're getting exacthy what you need, becauss you're all different and we want to tailor our
support.

-0~ hoe-tasyricds- Fitt:
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How to use this study guide: 1, 2, 3, 4
1 Each week, before you sttend the live seszion you'll need to look at
the slides and listen to the sudio that you'll find on Blackbosrd, im the

3 ‘,})
@‘ Learning Matzrials Tab. There will often be other material for yvou to

lzok at if you want to increase your knowledge =nd understanding of that week's topic.

2 When you see this icom it means there's an activity for you to do, which
you'll need to complete before you sttend your lwe seminar and which you'll
get formative feedback on in week 10. All the activities relate to the
assessment. I you see 2 box you should write your responss in this.

Some guestions will specify a number of words,sentences, but you should never nesd to
write maore than half a side of 44, including citations/URLs. Remembsar that collacting this
information and putting doswn these ideas each week will help you gt the best mark you
cam for your S55essments.

3 When you see this icon there will be 2 creative consideration which reguires

& you to do something, it might involve cresting = sketch, sending an email,
adding to 3 discussion thread or something else. It's important to participste as
it will help you with the seminar and the aszessment.

be sccessed via the collaborate tz=b on Blackboard — just think of it as 3 virtwal

4 Lastly you need to attend the live seminar (check your timetable], which can
)> clazzroom. You must email me if you are unable to attend.

If wou hawe any problems or guestions email me roger.saunders@dmuw.ac.uk. | promizs Pl
respond as quickhy as | can. If you remember something else or need clarification on 3
response them just send another email. It doesn't matter how many you send. [t doss
rnatter that you gt what you nesd.
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Read one of the three IPA Effectiveness Case Studies in the learning materials
tab (in the pre-week 1 activity folder) and answer the following questions
(you'll need to have answers ready for the seminar):

What was the challenge/problem/issue that the brand faced? (Max 1

sentence)

What was the main focus of their response? (Max 2 sentences)
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X a special note from Product Management on COVID-19: The team has been taking several pre-emptive infrastructure measures to help prepare for
significantly increased traffic as a growing number of schools move to fully online courses. We will continue to monitor closely and take any additional
steps required to provide a seamless service.

Journals are personal spaces for students to communicate privately with you. Students can also use journals as a

On this page
self-reflective tool. They can post their opinions, ideas, and concerns about the course, or discuss and analyze pag A¥
course-related materials.

You can create journal assignments that are broad and student-directed. Students can reflect on the learning
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X a special note from Product Management on COVID-19: The team has been taking several pre-emptive infrastructure measures to help prepare for
significantly increased traffic as a growing number of schools move to fully online courses. We will continue to monitor closely and take any additional
steps required to provide a seamless service.

Journals are personal spaces for students to communicate privately with you. Students can also use journals as a On this page
self-reflective tool. They can post their opinions, ideas, and concerns about the course, or discuss and analyze S,
course-related materials.

How to use journal
You can create journal assignments that are broad and student-directed. Students can reflect on the learning
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